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DAUPHIN COUNTRYFEST
Festival

Province
Wide

Leverage 
Digital Mass

Raffle Type: Daily Online 50/50 
Equipment: Onsite, Online Raffle Sales Units

Thursday Pot - $12,875 
Friday Pot - $33,530 

Saturday Pot - $48,225 
Sunday Pot - $51,645

*Record Breaking

TOTAL POT SIZE

$146, 275

SUCCESS STORY

KEYS TO SUCCESS:

KEY LESSONS: 

TESTIMONIAL:

Connected
Raffle Sales 
Units

The onsite, online raffle ticket sales units allowed sellers to sell 
continuously without reloading, offer live pot updates to buyers and 
extend the event ticket sales to buyers within the whole province. 
Online order values were 40% higher than onsite sales.

Dauphin CountryFest saw an extra $15,000 in revenue across their 
weekend with very limited promotion.

Dauphin CountryFest tested communicating with their digital mass  
to update fans with the link, pot totals, and final calls for each draw. 
Limited testing revealed that with a more thorough digital market-
ing strategy, online sales could potentially rival onsite sales and 
result in even higher Jackpots. 

Online system expands 
reach and boosts total 
sales.

Email marketing largely 
untapped as a resource 
during the event.

Online, onsite raffle sales 
units helped set new 
records.

- Allison Watson - Event Coordinator

Using Funding Change's devices to sell on-site while selling online to the entire 
province meant new records this year. We saw a boost in sales with limited pro-
motion online and we're already excited about next year!


